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Disclaimer 

Forward-Looking Statements 

This document has been prepared solely by VARTA AG (“VARTA”) and it and the presentation to which it relates contains confidential 

information relating to VARTA AG and is being given to you on a confidential basis. The information is for information purposes only and may 

not be redistributed, reproduced, published, or passed on to any other person or used in whole or in part for any other purpose. 

Certain information in this presentation is based on management estimates. Such estimates have been made in good faith and represent the 

current beliefs of applicable members of management. Estimates may not be correct or complete. Accordingly, no representation or warranty 

(express or implied) is given that such estimates are correct or complete. 

Certain statements contained herein may be statements of future expectations and other forward-looking statements that are based on 

VARTA’s current views and assumptions and involve known and unknown risks and uncertainties that may cause actual results, performance 

or events to differ materially from those expressed or implied in such statements. No one undertakes to publicly update or revise any such 

forward-looking statement. Neither VARTA and its advisers, personally liable partners, employees or affiliates nor any other person shall 

assume or accept any responsibility, obligation or liability whatsoever (in negligence or otherwise) for any loss howsoever arising from any 

use of this presentation or the statements contained herein as to third person statements, any statements of future expectations and other 

forward-looking statements, or the fairness, accuracy, completeness or correctness of statements contained herein. In giving this 

presentation, VARTA does not undertake any obligation to provide the recipient with access to any additional information or to update this 

presentation or any information or to correct any inaccuracies in any such information. 

 

Non-IFRS Financial Measures  

This presentation contains certain financial measures (including forward-looking measures) that are not calculated in accordance with IFRS 

and are therefore considered as “Non-IFRS financial measures”. The management of VARTA believes that the Non-IFRS financial measures 

used by VARTA, when considered in conjunction with (but not in lieu of) other measures that are computed in accordance with IFRS, 

enhance an understanding of VARTA's results of operations, financial position or cash flows. These Non-IFRS financial measures should not 

be considered in isolation as a measure of VARTA's profitability or liquidity, and should be considered in addition to, rather than as a 

substitute for, net income and the other income or cash flow data prepared in accordance with IFRS. 

In particular, there are material limitations associated with our use of Non-IFRS financial measures, including the limitations inherent in our 

determination of each of the relevant adjustments. The Non-IFRS financial measures used by VARTA may differ from, and not be 

comparable to, similarly-titled measures used by other companies. 

Certain numerical data, financial information and market data (including percentages) in this presentation have been rounded according to 

established commercial standards. As a result, the aggregate amounts (sum totals or interim totals or differences or if numbers are put in 

relation) in this presentation may not correspond in all cases to the amounts contained in the underlying (unrounded) figures appearing in the 

consolidated financial statements. Furthermore, in tables and charts, these rounded figures may not add up exactly to the totals contained in 

the respective tables and charts. 
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Executive Summary – FY 2019 (preliminary)  

 Further accelerating the high pace of revenue and earnings growth –                                                    

delivered very strong FY results, further improving the profitability                                                                                                                    

Revenue +34%... Adj. EBITDA +95%... Adj. EBITDA margin at 26.9% (+8.4PP) 

 Microbatteries with exceptionally strong Q4 and FY results                                                     

Entertainment is booming and further accelerating the very high growth momentum –                                 

Healthcare continues to grow faster than the market   

 Power & Energy delivered strong growth                                                           

Revenue up ~20% YoY, mainly due to the ramp up of new customer projects in PPS –                                                            

Adj. EBITDA margin essentially in line with the mid-term margin target  

 Well-positioned for 2020 – looking ahead with great optimism                                         

Expecting to further accelerate the high pace of revenue and earnings growth.         

First-time consolidation of VARTA Consumer will lift the financials to a new level. 

Guidance for 2020 will be announced on March 31, 2020.  

 Another step change improvement in Lithium-Ion: increasing the energy density 

by another ~30% in 2020 – extending our leading technology position 

 

 

 

* 2019 guidance assumes constant FX and organic growth  
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We continue to accelerate the high revenue and earnings growth momentum  

 

 

 

 

 

 

   

 

 

 

 
 

 
 

Business Highlights – FY 2019 (preliminary)   

 End-market for premium true wireless headsets is booming  

 Booming market offers huge growth opportunities & naturally attracts more players 

 Application trend towards smaller batteries with higher energy density along with 

high quality and safety requirements  

 Next step-change innovation by VARTA: increasing the energy density by another 

~30% – extending our leading technology and innovation position 

 VARTA in leading position with its proven and successful business model  

Entertainment 

is accelerating 

the very high 

growth 

momentum  

VARTA’s energy density improvement in Li-Ion 
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We continue to accelerate the high revenue and earnings growth momentum  

 

 

 

 

 

 

    

 

 

 

 

 

 

 

 
 

 
 

 VARTA delivered strong top-line growth, backed by the underlying market growth 

 Benefiting in battery packs (PPS) from the ramp-up of new customer projects (i.e. 

packs for the new wireless hand vacuum cleaner from Miele) 

 Energy storage solutions continue contributing positively to the segment growth  

 Delivered an Adj. EBITDA margin of ~6%, essentially in line with the mid-term 

margin target 

Business Highlights – FY 2019 (preliminary)   

 End-market for premium true wireless headsets is booming  

 Booming market offers huge growth opportunities & naturally attracts more players 

 Application trend towards smaller batteries with higher energy density along with 

high quality and safety requirements  

 Next step-change innovation by VARTA: increasing the energy density by another 

~30% – extending our leading technology and innovation position 

 VARTA in leading position with its proven and successful business model  

 Continuing to grow faster than the market in hearing aid batteries 

 Gaining market share in primary hearing aid batteries – ramping-up the largest 

mass retail account for hearing aid batteries in the US (#1 market positon in the US)  

 We are a strongly benefiting from the growing market share of rechargeable 

hearing aid batteries, being the market and technology leader, with a market share of 

~60% 

 

Healthcare is 

growing  

faster                  

than the 

market 

Entertainment 

is accelerating 

the very high 

growth 

momentum  

Power & 

Energy with 

strong 

underlying 

market  

growth 
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Financial Highlights – FY 2019 (preliminary)  

 Delivered very strong Q4 and FY results –                                                                            

further accelerating the high pace of revenue and earnings growth  

      Q4: Revenue +66%... Adj. EBITDA +182%... Adj. EBITDA margin at 28.9% (+11.8PP) 

      FY: Revenue +34%... Adj. EBITDA +95%... Adj. EBITDA margin at 26.9% (+8.4PP) 
 

 Microbatteries with exceptionally strong Q4 and FY 2019 results                                                                                    

      Q4: Revenue +71%... Adj. EBITDA +182%... Adj. EBITDA margin at 33.8% (+13.2PP)           

      FY: Revenue +38%... Adj. EBITDA +100%... Adj. EBITDA margin at 31.3% (+9.7PP)     
 

 Power & Energy delivered strong growth  

Q4: Revenue +49%... Adj. EBITDA +198%... Adj. EBITDA margin at 5.5% (+5.4PP)           

      FY: Revenue +20%... Adj. EBITDA +18%... Adj. EBITDA margin at 5.6% (-0.1PP)     
 

 Received further customer pre-payments of €26m in the Entertainment business 

– pre-funding the production capacity expansion for the benefit of secured capacity 
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FY2018 FY2019e 

271.7 

~364 

+34% 

Revenue 
€ m 

Adjusted EBITDA  

€ m, margin in % of revenue  

FY 2019e FY 2018 

50.2 

~98 

+95% 

26.9% 
Margin 

18,5% 
Margin 

Group Results – FY 2019 (preliminary)  

+8,4PP 
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Microbatteries – FY 2019 (preliminary)  

(€ m, rounded) FY 2018 FY 2019e YoY Change 

Revenue 218,9 302 +38% 

Adjusted EBITDA 47,3 95 +100% 

Adjusted EBITDA Margin 21.6% 31.3% +9.7PP 

Highlights: 

 Microbatteries recorded very strong Q4 and FY results –                              

the strongest revenue and adj. EBITDA in a quarter ever  

 Entertainment is further accelerating the very high growth 

momentum, backed by the booming end-market for premium 

true wireless headsets    

 Healthcare is continuing to grow faster than the market, 

gaining market share in primary batteries and benefiting from 

the trend to rechargeable hearing aids 

 Adj. EBITDA margin at 31.3%, an improvement of 9.7PP – 

key drivers: operating leverage, economies of scale and a 

favorable margin mix effect from lithium-ion batteries  

Rechargeable lithium-ion coin cell  

for premium true wireless 

headsets 

Our Brands 
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(€ m, rounded) FY 2018 FY 2019e YoY Change 

Revenue 51,8 62 +20% 

Adjusted EBITDA 2.9 3.5 +18% 

Adjusted EBITDA Margin 5.7% 5.6% -0.1PP 

Highlights: 

 Power & Energy delivered strong top-line growth in 2019,                         

backed by the strong underlying market growth  

 Battery packs (PPS) benefiting from the ramp-up of new customer 

projects (i.e. packs for the new wireless hand vacuum cleaner from 

Miele)  

 Energy storage solutions Energy continue contributing positively to 

the segment growth 

 Delivered an Adj. EBITDA margin of 5.6%, essentially in line with 

the mid-term Adj. EBITDA margin target of 6-8% of revenue  
Miele Triflex HX1 - Powered 

by VARTA. Miele launched 

their first wireless handheld 

vacuum cleaner  

Our Brands 

Power & Energy – FY 2019 (preliminary)  
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Summary – FY 2019 (preliminary)   

 Further accelerating the high pace of revenue and earnings growth –                                                    

delivered very strong Q4 and FY 2019 results, further improving the 

profitability                                                                                                                     

 Microbatteries with exceptionally strong 4Q and FY results                                                     

- Entertainment is booming and further accelerating high growth momentum 

- Healthcare continues to grow faster than the market   

 Power & Energy delivered strong growth, backed by the strong underlying 

market growth  

 Well-positioned for 2020 – looking ahead with great optimism                             

Expecting to further accelerate the high pace of revenue and earnings growth.         

First-time consolidation of VARTA Consumer will lift the financials to a new level.  

 Audited financial statements for 2019 will be released on March 31, 2020 

(including guidance for 2020) 
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Contact Investor Relations 

Bernhard Wolf 

Head of Investor Relations    

 

VARTA-Platz-1 

73479 Ellwangen 

 

Phone: +49 79 61 921 969 

E-Mail: bernhard.wolf@varta-ag.com 

31.03.2020 

15.05.2020 

18.06.2020 

14.08.2020 

12.11.2020 

 

Final Figures FY 2019 

Interim Statement Q1 2020 

Annual General Meeting 2020 

Half-Year Report 2020 

Interim Statement Q3 2020 

 

Financial Calendar 


